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How to become TripAdvisor’s # 1 Fake Restaurant
Q1. What motivated the young man to create a fake restaurant?
[bookmark: _GoBack]The young man was inspired by a high-concept new restaurant “The Shed at Dulwich”. This idea was born from his previous job as a paid writer to push restaurants up the review charts to attract more customers. His success at this job inspired him to go a step further from creating fake restaurants reviews to creating a fake restaurant “The Shed”. In its website, the hotel was broadcast as an appointment only restaurant located in South London. Butler used fake photographs and imageries of the Shed food with his feet in the mockups of the gourmet dishes served in the hotel. His passion for fake reviews is further evident when he recruited his cronies to hype the hotel by writing glowing fake reviews. Each recruit designed a unique review and posted from different devices to defeat TripAdvisor's systems for detecting fraudulent activities. Oobah Butler’s idea was aimed at challenging hotels to shift from traditional marketing strategies and employ an experiential technique to attract more visitors. For example, some fake reviews read: “Best shed-based experience in London.” These cunning expressions resulted in Shed’s climbing the rating chart in one of the world’s most competitive food cities. The vivid photographs of burrata, scallops, and eggs were just mimicry of shaving foam, toilet breach blocks and a sponge covered with an instant coffee. This was game of wits aimed at the giant restaurants and hospitality organizations purporting to deliver great customer experience in their outlets. As more five star reviews trickled in, the Shed climbed the Tripadvisor's ranks and clients began calling to make bookings and inquiries. The fried egg jauntily against a barefoot was a new trend that ignited conversations in the social media about the hotel as more people became aware of the Shed brand. Butler’s aim was to challenge the hotel operators to be innovative in all aspects of their operations to attract more customers and highlight the corrupt ways companies use to push their ratings through fake reviews.  
Q2. Are you impressed by how much work he had put into his fake restaurant? Do you find the prank amusing? Why or why not?
I am impressed by Butler’s influence on his friends whereby he sold the idea to them, they bought it and begun posting five-star reviews about a non-existing hotel. Restaurant and hospitality business in London are highly vibrant and competitive with some multinationals operating in the city. Some restaurants are so fancy that even some of the richest people avoid them yet they never achieved the success achieved by a fake restaurant. Getting listed as the best restaurant in London is a big accolade not only for Shed but also for Butler the founder of this prank. Shed's listing as the cream of London is eye-opening and a shock to the data analytics companies in-charge of analyzing reviews and ranking the said organizations. The listing is highly amusing as it exposed the truth about online reviews and how companies influence their way to the top of the charts in the industry and TripAdvisor was caught flatfooted.
Q3. Is this prank in good humor or is it mean-spirited? Why?
This prank is in good humor because it highlighted inefficiencies of some of the most trusted and iconic brands in the analytics industry such as TripAdvisor’s. This organization was unable to detect any fraudulent activity on Shed’s reviews despite the fake restaurant posting contracting information on when it was opened while the website was created six months ago. The Shed combined excellent reviews with overt impossibilities. The unsuspecting customers couldn't get a table as people rushed to be the first to enjoy the moody Dulwich tea and plating choices of an unforgettable feast. This depicts consumers as easy to manipulate with the promise of hearty and exotic food servings to create a magical experience in restaurants. A simple promise of exclusivity and proof of strong five star ratings has huge psychological impacts on the consumer’s perception about the said brand. Consisted posting of positive reviews made customers clamber and crawl to be the first to get a table at Shed leading to very high ranking amongst London’s most exotic restaurants and other multinationals in the city. The prank was a great success because one wonders how a restaurant without address would make the top list by TripAdvisor’s who should be aware of the locations of almost all the restaurants in London. Funny enough, TripAdvisor applauded Shed’s ascent to the top without suspecting any illegal activities despite some of Butler's friends posting vague unsavory reviews. This prank brings out clearly the inabilities and vulnerabilities of firms mandated to protect customer data from unauthorized access. It also brings out the high level of dishonesty by firms operating in the online data platforms hence the need for consumers and business operators not to trust every information on the internet.

